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Letters to the Grapevine!Letters to the Grapevine!

My wife and I were in Montreal over the Canada day weekend for a few days
of Jazz and I took the opportunity to drop in and see the renovations to the
"Room," which will become the Actor's Gym for the Montreal membership. I
have only one thing to say: WOW!!!

It is fabulous.

You know a long time ago I used to tell everyone I met that your Branch was
the greatest. I now want to yell that to everyone who will listen. Those rooms
demonstrate a commitment to your members unlike anything I am familiar
with inside ACTRA.

Those rooms will serve your membership for many years to come. They don't
come cheaply, they were not renovated on the cheap and they will serve with
real distinction for a long time. They scream loudly that you care for your
members and you want to give them some tools by which they can improve
their work opportunities. 

On behalf of anyone I might represent (only those future members I will teach,
I guess. And the members that attend my classes), I thank you. 

Always,
Neil Dainard

From all of us at the Montreal Branch,
Thank you!

An ACTRA Toronto member with more than 30 years of experience in 
television, film and theatre and a position on the faculties at York and
Ryerson Universities, Neil Dainard has offered his extremely successful
"On-Camera Audition Technique" workshop to the Montreal membership
for a number of years.

The Actor’s Gym is not quite finished - equipment to buy, curtains to hang
- but members should have use of it sometime this fall!

The Actor’s Gym and a Pat on the Back...

Production lists, agents, photographers, workshops, a
copy of the newsletter, staff emails, news, links, more

information than any given human being could ever
want.

Face facts...
everything you need, you’ll find at

actramontreal.ca

ACTRA MONTREAL BRANCH COUNCIL

ACTRA MONTREAL STAFF

THE GRAPEVINE
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As most of you may have noticed, the Grapevine is still, in fact, called the Grapevine. Plans are still going ahead to rename our
beloved Montreal newsletter - although, at this time, there is no consensus on what that name might be. We were pleased with the
number of members who submitted their own suggestions (thank you and don't worry, we haven't written anything off - we just
couldn't decide yet) and we encourage others to add to the growing list of possible names. Naming our newsletter is serious busi-
ness. It has to reflect who we are, say something about what we do and of course, it has to be catchy. C'mon, style is important!
So keep those ideas coming (cause Randy loves when people inundate his inbox…hahaha…) and by next ish…lo, there shall
come a new name!

Send your suggestions and anything else you'd like to say about the newsletter to rduniz@actra.ca

Is it my imagination or did we not agree 
we were changing the name...?
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aa messagemessage frfromom
thethe prpreses identident ......

Dear members,

I want to talk to you about Canadian culture…no, seriously. It's
been on my mind a lot lately, and it's been on the minds of the
members and the top brass at ACTRA in the wake of the June
Policy Conference in Toronto. It was there that we heard pas-
sionate speeches from some of this country's most treasured and
honoured performers; actors like Fiona Reid, Shirley Douglas
and Gordon Pinsent reminded us effortlessly about what it
means to be a Canadian artist: the pioneering spirit, the uphill
battles, the elusive, but unparalleled rewards, the sense of com-
munity and, above all, the conviction of purpose.

While all that was definitely inspiring, the real challenge was in
trying to dilute the myriad concerns of Canadian performers
today into a honed objective that the union can put its consider-
able resources toward. The body, as you may already know,
decided to focus on two main areas: strengthening Canadian
content and increasing performer income security. We left the
conference with two clear goals, and a few ideas on how to meet
them. And so, I would encourage you to read about the confer-
ence and the plans of action on the ACTRA websites, or in the
Inter-ACTRA newsletters and to do your part in supporting
ACTRA's Campaign for Canadian Programming.

It was telling to me that, Playback magazine, in anticipation of
the upcoming Toronto International Film Festival, launched a
survey among its subscribers asking them to submit, in order of
preference, five Canadian films for a best-of list, and I had no
trouble conjuring five unforgettable Canadian movies. I don't
think I would've had such an easy time of it, say, ten years ago.
Our culture is requiring less deliberation. 

We've all heard about how we need to define what it means to be
Canadian and to come up with something more original than
"not American." But perhaps the definition, or identity lies in
that difference. If we can think of England as our colonial par-
ent, and the U.S. as the older brother who fought bitterly with
his mother before leaving the house in an acrimonious huff and
subsequently spent more than 200 years with something to prove
militarily, economically and culturally, then Canada is the gen-
tler, unassuming younger sibling who eased into independence
quietly and gracefully. 

At times, we admire big brother for his long list of impressive
achievements, but somehow we can't forget or help admire who
we are. We're a young nation with a subtle, yet strong culture.
Too often, unfortunately, it bubbles beneath the surface because
our extroverted brother is also our next-door-neighbour and his
house can be big, noisy and cast a long shadow over our own
backyard. 

Also too often, our regulators have tried to guard against that
encroachment through overcompensation or deregulation, result-
ing in the ambiguity of pale imitation and recently, the erosion
of our Canadian dramatic programming. All this was in an effort
to legislate a culture for Canadians, instead of providing the
ways and means to let the existing one flourish. It's the differ-
ence between telling us what we are and letting us be ourselves.
I favour the more natural approach, but it'll come. We've only
been at this a little while…

In solidarity,

Matt Holland
ACTRA Montreal President

ACTRA is a proud sponsor of The Women in the Director's Chair Workshop - a specially designed intensive program
for Canadian female directors. From prep through production and post, the program takes participants through all of the
components of professional dramatic media production - complete with professional performers (ACTRA) and crews
(DGC, IATSE). If you are an experienced performer crossing over to directing, WIDC will build your transferable skills,
release creativity, increase your confidence and take your career to the next level.

When & Where: January 23 to February 9, 2003 @ the Banff Centre, Alberta
Application Deadlines: Directors - September 30, 2002, Actors - October 31, 2002, Crew - November 30, 2002

Get your application by clicking on the Women in the Director’s Chair link at  www.actra.ca

2ACTRA Montreal



The results of ACTRA National Commercial Agreement ratification referendum are in and
the membership has shown an overwhelming show of support - voting 95.69% in favour of accepting the new
deal. Montreal members gave a resounding ‘yes’ with a return of 99.38%.

Highlights of the new agreement include a 2.5% general increase in the rates and fees for each of the agreement's
two year span, extensive new language on the engagement of minors, a Statutory Declaration for Casting Directors
and incentives to produce commercials in Canada for global use.
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...to ACTRA Montreal member
Jennifer Finnigan, winner of
Outstanding Younger Actress at the
2002 Daytime Emmy Awards. At
only 23, Jennifer was already a veteran
of television acting with roles on
Montreal produced Are You Afraid of
the Dark? and Student Bodies before
moving south for a role in the daytime
soap Bold & the Beautiful, just two
years ago. 

ACTRA Montreal would like to con-
gratulate her on her fine work and
wish her continued success.

...to David Suzuki on receiving ACTRA's John Drainie Award
for distinguished contribution to broadcasting. CTV news anchor
and ACTRA member Lloyd Robertson presented the award at the
2002 Banff Television Festival. 

Known to millions as the host of CBC's popular science television
series, The Nature of Things, David Suzuki is an award-winning
scientist, environmentalist and broadcaster, acclaimed for his 30
years of work in both science and television.

Named for radio actor John Drainie - the voice of CBC's radio
drama in its heyday, 50 years ago - ACTRA's John Drainie Award
has been bestowed upon members of the broadcast community
since 1968.

Yes!

They've finally put away the hammers and the last screw is
in its place. It may just be safe to assume that the renova-
tions have come to an end. 

Update from last ish: Carmela does have a desk to sit at
and some nice new walls surrounding her now! Things
look pretty sharp at the ol' ACTRA office so if you haven't
had a chance to drop by lately, please do so!

A new look!

Just one more step in this long and ardu-
ous journey…the actor's gym is ever so
close to being ready. And for those of you
wondering how many treadmills there
might be available, we regret to inform
you - the actor's gym is in fact, not really
a gym.That's just a swanky term for a
place where members can go to record
voice demos or audition tapes or just
rehearse, hold meetings, workshops, etc.
Lycra is welcome, but not required!

Congratulations!
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a  Worda  Word oorr 22
from  the  Branchfrom  the  Branch

New MembersNew Members
February 22002

France Arbour
Christina Broccolini
Amanda Chicoine
Marie Josee Croze
Michel Francoeur

March 22002

Annie Bovaird
Richard Diabo
Jacques Lussier
Rachel Plummer
Brett Taylor
Millie Tresierra

April 22002

Anne Day-Jones
Miranda Handford
Josh Kimmel
Sergei Priselkov
Andreya Sullivan

May 22002

Matthew Boylan
Jessica Brown
Hugolin Chevrette
Mathieu Courtemanche
Howard Harris
Bryon Johnson
Catherine Kidd
Edward Lafferty
Ryan Michael McKnight
Luc Morissette
France Viens

June 22002

Cicely Austin
Barbara Bacci
Michelle Carroll
Christopher Dyson
Donny Falsetti
Normand Gougeon
Robert Jadah
Francis Xavier McCarthy
Elizabeth Whitmere

July 22002

Bianca Beauchemin
Christina Bramos
Kristi Drudik
Tyler Hall
Morgan Kelly
Vincent Leclerc
Thomas Liccioni
Nathalie P Morin
Tara Nicodemo
Gabriel Oseciuc
Angela Perzow
Evan Weber

Montreal Radio Legend Gordon Arthur Sinclair Dies at 74

An ACTRA member for nearly 30 years and noted Montreal broadcaster,
Gord's radio career began in Niagara Falls, Ontario and continued in New
Brunswick before he made his mark as a morning radio personality at
CFCF. Gord then built and operated his own radio station, CFOX, in the
1960's and 70's before moving to CJAD where he did news and commen-
tary and was News Director up until his death. Our condolences go out to
his family, friends and fans.

Gordon Arthur Sinclair
1928-2002

Congratulations!Congratulations!

Background work pays. It pays relatively well, in fact. Which may go a long way to explain-
ing why nearly 600 members have joined the ACTRA Montreal Background Database and why one
of the most popular words among a section of the membership happens to be 'voucher.'

The story goes - there are 15 vouchers available on set each day which pay ACTRA scale (consider-
ably more than ‘cash extras’ make). Needless to say, everyone who does background work and their
grandmother - member or not - wants a voucher when working as an extra. These vouchers, howev-
er, are intended for our members. It says so in the collective agreement. Two years ago, our first
efforts at ensuring our members were getting the vouchers resulted in a modest 33% success rate.
Last year, with the unveiling of the database, we managed to raise that number to over 50%. This
year, thanks to more aggressive policing, we've held a steady rate of 70% of those vouchers. 

Nowadays, there are generally two types of calls that come into our office regarding background
work. One is the non-member, phoning to tell us he can't get a single voucher anymore. To him, we
say, 'sorry, but that's life.' Our members come first and if a non-member is not getting a voucher,
that means we're doing our job right.

The second call, however, is from the member. He wants to know why he didn't get hired as a back-
ground performer on Timeline or Undressed or Gleason or whatever else is shooting. To him, unfor-
tunately, our answer is much the same, 'sorry, but there's nothing we can do.' The Montreal branch
represents nearly 2,500 members and one of its primary objectives is to ensure work opportunities
for all of its members. Not member. Members. Not you, but all of you. We can't create jobs for
members - only work opportunities. That means that while we work hard to ensure it is our mem-
bers being hired, we never cross the line of telling the Casting Director which member to hire.

If you are thinking that there should be someone who represents your personal interests and con-
vinces Casting Directors to hire you specifically, you must be thinking of someone called a Talent
Agent - after all, that is essentially their job. Those of you without benefit of a Talent Agent have
effectively chosen to represent yourselves and have therefore, essentially made it part of your job.

So rest assured, the numbers have gotten better, are getting better and (we hope) will continue to get
better. But remember, that doesn't necessarily mean you will get more work. It just means that the
members will.

Goodbye, Gord
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More than any other single event on the calendar, Banff brings
all members of the Canadian film and television industry togeth-
er for a week of pitching, seminars and socializing. This is an
eagerly anticipated event no doubt as a result of its splendid
location, headquartered in the fabulous Banff Springs Hotel nes-
tled in the Rockies about an hour and half out of Calgary. The
casualness of the event (people swap suits for cowboy boots)
lends itself to a different kind of networking - you wind up hav-
ing useful conversations with people with whom it would nor-
mally take days (if not weeks) to get a formal meeting with back
in the city. Stress levels are down and everyone is there to talk to
everyone else, so access to senior broadcast and production
executives is pretty easy. 

This year the talk was of declining resources for television pro-
duction all around the world. Recent shifts in financing patterns
have had an effect on the global industry - the vast amount of
German funds that were financing productions everywhere have
dried up and the Europeans are making more MOWs for their
own markets reducing the amount of pre-sales that used to be
used for financing. The "sale/leaseback" arrangement in England
(their version of a tax shelter) was suddenly and drastically
changed, which resulted in numerous television productions all
over the world being short of cash this spring. Budgets are drop-
ping as a result so the same film shot last year would probably
have had more money to spend. These financial pressures will
no doubt result in pressure for our members to lower their rates
on smaller budgeted productions. Add all of these things togeth-
er and the television industry in general and the Canadian indus-
try in particular, are in serious trouble. 

The Banff Festival is also pretty well the only opportunity for all
the unions to get together, trade notes and catch up on how the

business is doing in their jurisdiction. At last year's festival the
Minister of Heritage, Sheila Copps, suggested to the unions that
they form a pan-Canadian association to better represent their
interests with the various government bodies. As a result of that
suggestion, I have been attending meetings of the newly created
Coalition of Canadian Cultural Associations (CCCA), and sit
on the Executive. Representing actors, directors, musicians,
technicians and writers working in both English and French lan-
guage production, the CCCA is the first time the unions have
banded together to address industry issues from the point of
view of the workers. This year our colleagues at NABET spon-
sored a sold-out luncheon event with the Minister, after which a
private meeting was held to discuss issues of immediate concern.
Many senior union reps sit on a variety of other industry com-
mittees, often lobbying along side the producers for issues like
increased funding for the industry. While there is obviously a
"trickle down" effect, frankly these efforts are to put more
money in the pockets of the producers. 

Many members are a bit fuzzy on the reasons why union offi-
cials attend certain conferences or appear before certain commit-
tees or at certain hearings. However, the reason is actually crys-
tal clear - there is a direct link between government policies

on the industry and your wallet. If a union doesn't take
the time to ensure that these policies reflect the needs of
their members or changes in the industry, that union is not
doing it's job properly. 

While we might not have the financial resources that the
producers groups have for lobbying, we represent thousands
of taxpayers - taxpayers who need to have a voice in the
decision making processes that affect our industry and ulti-
mately, our wallets. We should applaud our union's forth-
right decision to broaden the scope of its activities and take
a more active interest in these legislative challenges - to do
what we can to ensure a healthy environment for the film
and television industry to grow and prosper. As members
and as performers with a vested interest in the outcome of
these decisions, we should do whatever we can - on our
own part - to help.

the 2002 Banff Film Festivaluncertainty in the rockies

Arden Ryshpan,
On Location
Production Liaison

The Banff TV Festival is the Canadian 
film industry's annual get-together.

Standing (l to r): Yves Legare (SARTEC), Pamela Brand (DGC), Brian Topp (ACTRA),
Paul Gross, Arden Ryshpan (ACTRA), Peter Murdoch (CEP)
Seated (l to r): Maureen Parker (WGC), Sheila Copps, Ross Leslie (NABET)
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marked the 2nd event
in the ACTRA Montreal Spotlight
Series. Held at the Crowne Plaza Hotel,
the evening was moderated by National
President Thor Bishopric and featured
one of Canada's most distinguished
actors and broadcasters, RH Thomson.
An actor, playwright and director, RH is
a Gemini, Genie and Dora Mavor award
winning performer who has enjoyed a
successful career in film, television and
on the stage; a career which he feels he
owes much to Canada and Canadian cul-
ture.

What becomes evident from the outset
when RH Thomson speaks is his passion
for performance - ignited as a young and
impressionable student watching a "terri-
ble theatrical production of Hamlet"
which had him on the edge of his seat
and led him to jump head first into what
he describes as the "human nature of sto-
rytelling and the tumultuous business of
being a professional actor." It is that
same passion which now drives RH in
his efforts to promote Canadian Culture 

ACTRA Montreal’s
SPOTLIGHT SERIES

presents RH Thomson

May 6, 2002

Spotlight Series guest RH Thomson (left) with moderator, National President Thor Bishopric.

as ACTRA's spokesperson on issues of
global trade policy and as an active mem-
ber of the INCD (International Network
for Cultural Diversity).

A worldwide network of artists and cul-
tural groups, the INCD strives to inter-
vene at trade meetings related to global-
ization to ensure that the opinion of the
cultural community is heard at the negoti-
ating table - as all too often, in many parts
of the world (including right here in
Canada), the voices of local artists are
being drowned out by imported entertain-
ment. Trade policy and the workings of
the WTO (World Trade Organization) are
complex and difficult issues to compre-
hend and as RH suggests, "that's just how
they would like to keep them. If you don't

know what the fight's about, you're less
likely to join in." RH wants everyone to
know just what the fight is about: as the
WTO begins to set trade policy which
supersedes the constitutional rights of a
nation, we are in grave danger of losing
our democratic say in how we are treated
and more specifically, how our culture is
treated. "We face the creation of a global
community in which the status of per-
formers - of any kind of artist really - is
subject to policies instituted by an indus-
try of commerce."

These concerns, as both Thor and RH are
quick to point out, are our concerns - as
citizens of a democratic nation and in par-
ticular, as artists whose professional
livelihood stands to be directly threatened.

6ACTRA Montreal



"Trade bodies such as the WTO are presently negotiating policies to determine the bare minimum
of Canadian productions that need to appear on Canadian screens and the bare minimum of
Canadian performers that necessarily need to be engaged in a production filming in Canada. And
those minimums are low. This is not just about art and entertainment, this is about jobs. This is
about the viability of a healthy Canadian film and television industry and the ability of our mem-
bers to earn a living in that industry," says President Thor Bishopric.

Thor's poignant inquiries and RH's eloquent - often downright hysterical - and always informative
responses provided all in attendance with an entertaining and eye-opening evening. Inspired mem-
bers took to the mike, some with questions of their own, some to voice an opinion and some to
simply ask: how can I help?

Thor begged the question of RH: how did you decide to devote so much time and effort to
activism? RH's answer was simple. "As a young, struggling actor in New York, I had a friend
working in the business who was always quick to lend a hand when I was short of cash. It always
made me uncomfortable and one day I told him, 'I can't take your money.' And he said to me, 'I'm
working and you're not - I can afford to help you. You're not taking, you're borrowing. And one day
when you can afford to, you'll return the favour because you'll help someone else.' Now I've had
my own successful career for a number of years and I suppose, my efforts to preserve our cultural
diversity as Canadians is my way or returning the favour."

Member Jerome Huerta takes to the mike. Council member and PDC Chair Susie Almgren with Walter Massey.

“...This is not just“...This is not just
about art andabout art and

entertainment, thisentertainment, this
is about jobs. is about jobs. ThisThis

is about the is about the 
viability of aviability of a

healthy Canadianhealthy Canadian
film and televisionfilm and television

industry and theindustry and the
ability of our ability of our 

members to earn amembers to earn a
living in thatliving in that
industryindustry...”...”

For more information about the International Network
for Cultural Diversity, please visit their website at
www.incd.net

(l to r) Susie Almgren, Maria Bircher, Thor Bishopric, RH Thomson and
Shannon Joutel

The Professional
Development Committee would

like to thank all of the ACTRA mem-
bers who took part in the RH Thomson

Spotlight Series event. 

Your support and involvement in PDC events is
encouraging and we remain dedicated to ensuring

continued success in the Professional
Development of the Montreal membership.

We are currently working on the fall
semester schedule, so stay tuned!

- PDC Chair, 
Susie Almgren For more info on ACTRA’s involvement with Public Policy

issues, check out Susie Almgren’s article from the 
National Council Meeting... p. 10
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we still
can't find Canadian movies in our theatres
and there are not enough popular
Canadian entertainment shows on our tel-
evisions.  Too few of the dollars taxpayers
spent on Canadian films and television
programs are used to produce high quality
programs that can attract viewers: too
many are lost in the bureaucracy of the
CBC and the balance sheets of private
businesses.

Canada has the talent and resources to
create exciting programs that will attract
Canadian viewers and provide a real
choice for global audiences.  Canadian
artists propose a bold new plan to make it
happen.

Key Elements of ACTRA's Plan
A radically new public broadcaster -

with more television channels, not more
transmission towers - with more drama
programs, not more staff

Space on theatre screens for Canadian
movies and a significant television movie
channel to provide real support to
Canadian filmmakers 

Public/private partnerships that elimi-
nate the need to rely on foreign financing

Redefinition of a Canadian program as
one that is created entirely by Canadians

CRTC regulations to give a priority
place to these productions and to public
interest television services

CRTC regulations that ensure private
broadcasters, who use public airwaves for

private profit, contribute handsomely to
the public/private partnerships

A revitalized independent production
sector - Canadian public policy should
support only those who bring Canadian
stories to the screen and who share in the
financial risk, not those who merely line
their own pockets.

Canada needs a television and film indus-
try so we can tell Canadian stories.  So
we can communicate with one another
across this vast expanse of land and build
an understanding of what it is to be
Canadian.  We need Canadian stories to
help us understand our place in the world
community and to contribute to a new
global citizenship.  Artists want to cele-
brate Canadian successes and explore our
failures, to teach new citizens and future
generations about Canadian values, tradi-
tions and history, through movies, televi-
sion programs and digital media.

Television came to Canada 50 years ago,
and we have been in the film business
even longer.  We can tune-in Canadian
news and information programming; our
children's, animation and comedy pro-
grams are among the best in the world;
and we have ample opportunity to see our

sports heroes in action.  But, generally we
cannot choose to watch Canadian enter-
tainment programs, on either the big
screen or small.  Yet, these are the most
culturally-significant and the most popu-
lar form of programming.

There are many reasons for this failure:
The CBC has become mired in its

bureaucracy, the NFB is a mere shell
Private broadcasters prosper by bring-

ing us slick U.S. shows that are dumped
into Canada, they broadcast as little
Canadian material as they can get away
with  

Independent producers require foreign
partners to complete their financing

Canadian content rules reward produc-
tions made for a foreign market, with a
creative impetus that is not Canadian

Industry consolidation creates giants
that have little respect for Canadians
viewers

The CRTC retreats from stringent con-
ditions of licence and strong regulations. 

Recently, Telefilm Canada bent to pres-
sure from producers and distributors and
permitted the use of more non-Canadians

With globalization, convergence and the continuing vertical integration
of the world's film, television, digital media, broadcasting and 
telecommunications industries, some argue it is now impossible to tell
Canadian stories successfully. We disagree.  Canadian performers will
not stand back and allow a global monoculture to sweep over us. 

A Canadian Cultural ManifestoA Canadian Cultural Manifesto

Canadian Artists Canadian Artists 
Speak Out for Speak Out for CanadaCanada

Despite 50 years of effort,

“...Despite 50 years of ef“...Despite 50 years of effort, we still can't fort, we still can't 
find Canadian movies in our theatres and there find Canadian movies in our theatres and there 

are not enough popular Canadian entertainment showsare not enough popular Canadian entertainment shows
on our televisionson our televisions....”...”

.

.

.
.

.

.

.

.
.

.
.

.

.
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in lead roles in movies that are heavily
subsidized by the Canadian taxpayer.
Alliance Atlantis Communications discov-
ed there is more money to be made in dis-
tribution and broadcasting than in the pro-
duction of Canadian drama.  Business
cares about shareholder value, we care
about Canada.

Redefine A Canadian Production
An important step in reviving Canada's
electronic culture is to redefine a
Canadian program.  A Canadian program
is one conceived, written, performed,
directed and produced entirely by
Canadians.  It is one in which people who
live and work in this country, or
Canadians living and working abroad, are
employed in all of the creative aspects of
filmmaking.

Canadian-ness is not defined by the con-
tent of a project.  Certainly, we want
Canadian story lines and locations.  But,
Canadian creators must be free to tell
whatever stories they want.  What deter-
mines Canadian-ness is whether or not the
production is created by Canadians.  If it
is produced, directed and performed by
Canadians; if the cinematographer, editor,
costume designer, technicians and narra-
tor are Canadian; if the post production
work is done by Canadian artists; the
project will look and feel Canadian,
regardless of what the story is about, or
where it is set.

The use of Canadians in our own produc-
tions should be the norm, and the use of
artists from elsewhere should occur only
in the most exceptional circumstances,
particularly where the Canadian public is
footing most of the bill.

New Models For Financing
Canadian Content
The next step is to redirect public fund-
ing.  We must create an environment in
which it will be possible to tell Canadian
stories and use our artists in productions
people will choose.

Independent producers, filmmakers, a
revitalized public service broadcaster

(which we will call CBC for the moment)
and the NFB will work together to create
these exciting new programs.  The CBC
will have several new television channels,
including one devoted exclusively to
Canadian drama programs and feature
films.  CBC2, the fiction channel, will be
supported by commercial advertising
revenues and additional public monies
as the country's finances permit. 

Thus, we will create a new funding
model:

Television Programs And Dramatic
Series - CBC2 broadcast licence fee and
funding from the Canadian Television
Fund will cover 80-90 percent of the cost
of production.  The additional 10-20 per-
cent will be obtained by the independent
producer from other Canadian broadcast-
ers for subsequent release rights.  Where
private investors risk their money, it will
enjoy the incentive of the tax credit pro-
gram.  Foreign sales will provide a rea-
sonable profit for the private partner.

Feature Films - A Canadian theatrical
distributor will provide 10-25 percent of
the financing for a $3-5 million feature
film.  Telefilm funding and CBC2 broad-
cast licence fees will cover 50-60 percent
of the costs.  The private partner will gen-
erally obtain the balance of the financing
from private investment that continues to
benefit from the tax credit program and
subsequent Canadian broadcast windows.
Foreign theatrical release and television
sales will provide a reasonable profit.

More Space for High Quality
Canadian Programs
The CRTC will require priority carriage
on all cable and satellite systems for a
new Public Interest Television Tier,
including the CBC, CBC2, Newsworld, a
CBC Youth Channel, Vision TV, the local
provincial educational broadcaster,
Aboriginal Peoples Television Network,
CPAC and the appropriate French-lan-
guage services.  The CBC will return to
its core business - to produce and sched-
ule Canadian programs.

Canadian films will receive an adequate
run in an appropriate number of Canadian

cinemas.  NFB shorts will once again be
available in our theatres.  We expect that
film distributors and cinema owners will
cooperate in this program, if they fail to
do so, the government will introduce the
necessary measures to ensure it happens.

At the same time, Canada will continue to
be an attractive place for private produc-
ers, both Canadian and foreign, to shoot.
The tax credit program, providing prefer-
ential tax treatment for private investment
in the industry, will be available to pro-
ducers creating productions that are not
fully Canadian.

We appreciate the work opportunities
brought to us by foreign producers and
we intend to remain competitive in a
global marketplace.  Thus, we will contin-
ue to provide a financial encouragement
for as long as our competitors maintain
similar incentives.  But, public support
brings a corresponding obligation.
Producers receiving the benefit of tax
credits must ensure work is provided to
all parts of Canada's film community.  It
is unacceptable for performers to be left
out of the equation.  Canada's immigra-
tion policies will support adequate oppor-
tunities for Canadian performers in all
productions filmed in Canada under the
tax credit programs.

ACTRA Invites You To Help Us
Realize This Vision
This is the outline of a bold new plan to
save Canadian Culture.  We know it needs
more work and ACTRA will develop
these ideas in the coming months.  We
invite industry partners, governments,
agencies, and individual Canadians to join
us in our quest to realize a new vision for
Canadian Culture. 

We are artists.  With our talented col-
leagues, the writers, directors, filmmakers
and technicians who share our passion
and commitment, we are ready to create
exciting new movies and television pro-
grams that will speak to and for
Canadians.

.

.

“...A“...A Canadian program is one conceived, Canadian program is one conceived, 
written, performed, directed and produced written, performed, directed and produced 

entirely by Canadians...”entirely by Canadians...”

“...Canada will continue to be“...Canada will continue to be
an attractive place for privatean attractive place for private
producers, both Canadian andproducers, both Canadian and

foreign, to shoot...”foreign, to shoot...”
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WHAT'S THAT, you ask?!?
According to Webster's,  "policy" is defined as "political wis-
dom; wise and crafty management ; a governing principle or
plan." So basically, National Council and Staff were wisely and
craftily working out a strategic plan by which our key concerns
would become part of Public Policy, i.e. the Government's key
concerns. Quite a process!

The conference started Saturday a.m. with several high-profile
members addressing the group around a very large round (well,
oval) table. Gordon Pinsent and Sean McCann voiced their
concern over shrinking Canadian work for performers.  Mr.
Pinsent explained he's never been particularly interested in poli-
tics or unions, but now pledges to help ACTRA in promoting
Canadian jobs. Shirley Douglas made a passionate call for
increased respect for the performer as an artist, and Fiona Reid
joined her, citing the union as a good way to get it. Nick
Mancuso spoke about the need to improve economic security
for Canadian performers and Chuck Shamata agreed, candidly
relating that even for a successful actor, "once you get the kids
put through school and the weddings paid for, where are your
RRSPs?"

Next, two long-time defenders of Canadian Culture addressed
the Conference. Montreal's Robert Pilon represents the
Coalition for Cultural Diversity, and stated how critical it is to
get Culture OFF the bargaining table of all International (WTO)
Trade Negotiations. Culture must not be turned into a commodi-
ty like milk or softwood; we either defend Cultural Diversity or
risk being swallowed up by a (largely American) 
monoculture. Megan Williams, the Executive Director of The
Canadian Conference of the Arts, also spoke eloquently of the
need to defend the Arts in a corporate world.  Both are founding
members of the International Network for Cultural Diversity,
to which 60 countries are now signatory.

After lunch, Conference participants broke into four workshops
to discuss and produce recommendations for: 1. Promoting
Canadian Jobs, 2. Increasing Respect for the Performer as an
Artist, 3. Improving the Economic Circumstances of Canadian
Performers, and 4. Promoting Cultural Diversity.  Needless to
say, each subject is HUGE, but discussions were both lively and
focused, and we learned a ton.  We were all so revved up that
discussion and debate continued over dinner and into the wee
hours.

Next morning, a member/reporter from each workshop presented
respective findings, followed by a Q&A. After lunch, Stephen
Waddell and Thor Bishopric led a process through which the
most key policy objectives were winnowed out (not easy!), and
agreed upon. Those key objectives were determined to be
Performer Income Security and Canadian Content.

What does THAT mean??
CanCon is a huge issue, at the
heart of Canadian funding and
broadcasting regulation. So we
could say that several important
subsets exist under this objective:

DISTRIBUTION & EXHIBI-
TION - Right now, Canadian
films occupy .2% of Canadian
screen time and there's been a
sharp decline in drama and pub-
lic interest production and
broadcasting for a variety of reasons we intend to address.
Recommendations on this front could include adding a distribu-
tion levy like the one in France, where foreign money is fun-
nelled back into the local production industry and increasing our
presence at he CRTC Review. 

FUNDING - We need to encourage public/private partnerships
that eliminate the need to rely on foreign investment. CRTC reg-
ulations must ensure that private broadcasters, who use public
airwaves for private profit, contribute handsomely to these pub-
lic/private  partnerships.  Further, Telefilm spends millions of
Canadian taxpayer dollars on films that are not marketed proper-
ly, that few see (Distribution & Exhibition!), and that are not
made by Canadians. This has to change.

IMMIGRATION/HRDC - The Foreign Services Production
Tax Credit is essential to Canada's competitive position; allow-
ing a producer to ultimately hire American writers, directors,
D.O.P.s and so on, but only granting a tax credit when they hire
Canadians. ACTRA, however, believes Human Resources and
Development Canada should develop a program that encourages
and assists foreign producers to search in Canada for Canadian
performers first. Obviously, Canada's immigration policies must
uphold this.

PUBLIC BROADCASTING - As Public Policy Advisor, Garry
Neil has said, "We need a radically updated public broadcaster -
with more t.v. channels not more transmission towers - with
more drama programs, not more staff." How about a significant
movie channel to provide real support to Canadian filmmakers?

CULTURAL DIVERSITY - ACTRA will be arranging a meet-
ing with Trade Minister Pierre Pettigrew. He is sympathetic to
keeping Culture off the bargaining table, but corporate pressure
will grow so we need to keep his feet to the fire, so to speak.
Bottom line: we need to keep cultural industries off the WTO
bargaining table!

That's all for now, lest your eyes glaze over.  Thanks for reading
and stay tuned - the Montreal Branch will be forming its local
version of a new National Political Action Committee.  I'll
keep you posted.

Respectfully, Susie Almgren
National Councillor

Susie Almgren,
National Councilor

Notes from the
National Council...

On June 1 and 2, I attended ACTRA's first-ever
National Policy Conference.
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In just 2 years, Canadian-produced dramatic series on our 
televisions have declined from 12 to just five, and not one of those series is in the top-10 most viewed by Canadians. That kind of
decline has major consequences for our culture and our jobs.

You can help ACTRA fight for Canadian dramatic programming by sending a letter to your Member of Parliament (MP) 
expressing your concern about this issue.

Send a letter to your MP by doing the following:

1. Find out the name of your MP and constituency. You can do so by visiting the www.elections.ca website and entering your postal
code or through a link at the ACTRA National Website at www.actra.ca. Note: Provided below is a list of MPs (and their con-
stituencies) which represent a large portion of our membership, so check there first! 

2. Fill in the missing portions of the letter on the reverse of this page (the date, your MP's name, your name and address)
Note: The address of all MPs is 

3. Cut out this page and mail it to the address above. Note: When mailing the House of Commons, no postage is required! 

THANK YOU!

House of Commons
Parliament Buildings
Ottawa, Ontario
K1A 0A6

Ahuntsic
Eleni Bakopanos

Anjou, Riviere des Prairies
Yvon Charbonneau

Bourassa
Hon. Denis Coderre

Brossard, La Prairie
Jacques Saada

Chambly (Beloeil, Otterburn Park)
Ghislain Lebel

Chateauguay (Kahnawake)
Robert Lanctôt

Lac-Saint-Louis (Baie d'Urfe, Beaconsfield, 
Dorval, Kirkland, Pt. Claire)
Clifford Lincoln

Lasalle, Emard
Hon. Paul Martin

Laval Centre
Madeleine Dalphond-Guiral

Laval East
Carole-Marie Allard

Laval West (Chomedy)
Raymonde Folco

Longueuil
Caroline St. Hilaire

Mount Royal (Cote St. Luc, Hampstead)
Irwin Cotler

Notre Dame de Grace, Lachine (Montreal West)
Marlene Jennings

Outremont
Hon. Martin Cauchon

Papineau, St. Denis
Hon. Pierre Pettigrew

Pierrefonds, Dollard (Roxboro)
Bernard Patry

Quebec
Christiane Gagnon

Rosemont, Petite Patrie
Bernard Bigras

St. Laurent, Cartierville
Hon. Stephane Dion

St. Leonard, St. Michel
Massimo Pacetti

St. Lambert
Yolande Thibeault

Saint Bruno, St. Hubert
Pierrette Venne

Vaudreuil, Soulanges (St. Lazare)
Nick Discepola

Vercheres, Les Patriotes (Boucherville)
Stéphane Bergeron

Verdun, St. Henri, St. Paul, Pt. St. Charles
Liza Frulla

Westmount, Ville Marie
Hon. Lucienne Robillard

Canadian dramatic television production is in decline.
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____________________________                                                              _____________________________________
Date MP’s Name

House of Commons
Parliament Buildings
Ottawa, Ontario
K1A 0A6

Dear _____________________________________,
MP’s Name

Canadian dramatic television is disappearing. If Canadian policy makers do not act soon to reverse this trend, I fear we'll lose our
capacity to tell Canadian stories through the most influential cultural medium - television. I am a constituent and a professional
performer alarmed about the decline in production of Canadian television drama. I invite you to act to save Canadian dramatic
programming.

ACTRA (The Alliance of Canadian Cinema, Television and Radio Artists) is spearheading a campaign to save Canadian televi-
sion drama, and thus help protect Canadian culture. We need programs that reflect the uniqueness of our country, our diversity,
our values and our creativity.

In 1999, the CRTC issued a new television policy providing the largest private broadcasters greater "flexibility" in their use of
the public airwaves for private profit. The CRTC expanded the kinds of programs that require special commitments from broad-
casters and eliminated requirements for expenditures on Canadian programs, so broadcasters are now encouraged to schedule less
expensive shows in place of drama.

The effect of these changes has been profound. Canadians can no longer see their experiences reflected on television and the
broadcasters are failing in their obligation to produce Canadian stories. These policies have not resulted in support and encour-
agement of Canadian dramatic content, nor have they been successful in building a healthy domestic industry. 

In 1999, there were 12 one-hour Canadian television drama series produced in English. In 2001, we produced only five such
series. Overall, production of English-language Canadian content television and movies fell by 10.8% in roughly the same two-
year period. Actors in Canada now work more on foreign productions than on Canadian television shows and movies. This is an
important issue for me as a performer, and as a Canadian. Many in our creative community must go to the United States to work
because opportunities at home are diminishing rapidly.

ACTRA is urging the CRTC to revise the television policy and institute a specific quota that requires each large private broad-
caster to program on a weekly basis a fixed number of primetime hours of original Canadian content television drama (appropri-
ate to their market and resources), as well as an obligation to spend a minimum level of revenues on these shows.

The Department of Canadian Heritage recently launched a review of the definition of a Canadian program. This is an important
part of the equation. ACTRA has proposed a new approach that starts from a simple truth, a Canadian program is one conceived,
written, performed, directed and produced entirely by Canadians - such a program will look and feel Canadian, regardless of
what the story is about, or where it is set.

I invite you to act to save Canadian dramatic programming by urging the CRTC to adopt a new Canadian drama quota and by
urging the Department of Canadian Heritage to adopt this new definition of a Canadian program. You can also raise the issue
with your colleagues in Parliament. I appreciate your support.

Yours truly,

_____________________________________
Your name 

_________________________________________
Your Street Address 

_________________________________________
Your City, Province

_________________________________________
Your Postal Code 



Straw hat, umbrella in hand, Terrence La Brosse Ross braves the heat and humidity as he
makes his way down St. Catherine Street towards the Parisien theatre. To be fair, having just
turned 70, he is no longer a young man. Performing on stage since 1957, an ACTRA Life
Member with more than one hundred credits to his name, Terrence has seen and done a lot in
this business. But today, as he has done for a decade now, Terrence is on his way to screen a
film at the festival and give one more thing back to this business he adores.

As ACTRA's representative on the Telefilm Canada Canadian pre-selection committee,
Terrence - along with 20 of his peers, from fellow artists to critics - is responsible for choos-
ing Canada's Official Selection for the Best Foreign Language Film at the prestigious
Academy of Motion Picutre Arts and Sciences Awards. The group screens 9-15 submis-
sions each year, critiques, argues, votes and decides upon one film to make the long and arduous journey. 

Invariably, the submissions tend to be French language films, produced in Quebec, as one would imagine from a bilingual nation
such as ours. But last year, a film by new comer Zacharius Kunuk entitled Atanarjuat (The Fast Runner) became the exception
that proves the rule. Filmed entirely on location in the remote frozen landscape of Igloolik in Nunavut, Kunuk describes his film as,
"a universal story with emotions people all over the world can understand. It is also totally Inuit: a story we all heard as children,
told and acted by Inuit." As Terrence would say, "Atanarjuat was the obvious choice." In addition to being chosen as Canada's
Official Selection, the film garnered numerous nominations and earned 12 awards, including 5 Genies and the esteemed Claude
Jutras Award. But alas, it was not meant to be. Despite the accolades, Atanarjuat was not among the Oscar nominees announced by
the Academy last February. To date, Denys Arcand’s 1986 Le Déclin de l'Empire Américain is Canada’s only nomination in the
foreign language category. The field is highly competitive, as every nation in the world is invited to submit a film, but Terrence hints
at another reason; a larger underlying problem in Canada.

The Academy Awards is about promotion as much as it is about anything else. Even the smallest film requires a substantial budget
for advertising and endorsement if it is to compete at that level. The simple truth is, when Atanarjuat was chosen as an Official
Selection at the 2001 Cannes Film Festival, it did not even have a distributor. "Canada proudly sends off the best film we have to
the Academy and then we just as readily abandon it. Making a great film alone is not enough to be nominated for an Oscar," a frus-
trated Terrence admits. He, himself, has petitioned for sometime to create some sort of contingency fund with Telefilm through
which the selected Canadian film would be promoted in the circus that is the Academy Awards. "But until that happens, our chances
are slim."

Just the same, the entire process is about to begin anew. Terrence is
already screening films which will likely be submitted this year at a
theatre like Parisien,  "on a big screen with an audience, the way a
film is meant to be seen." In October, the committee will make its
selection for 2002. "It awes me that I have been given the opportuni-
ty to represent some 20,000 members of ACTRA across Canada,"
says Terrence, "to be the eyes and ears of my peers - and to be a part
of this important Canadian practice." When Terrence speaks, one
thing that is obvious is his love of film. There is a passion to his
voice that comes from a true appreciation of the art. Ask him what
his favourite Canadian film over the decade has been and he'll tell
you without hesitation: 1993's Cap Tourmente with Roy Dupuis and
Andrée Lachapelle. "It wasn't even Canada's Official Selection that
year. But had it been, it would have been nominated for an Oscar,
I'm sure of that."

In the meantime, Terrence continues to reinforce ACTRA's relationship with Telefilm Canada and has built a rather impressive
library for us over the past 5 years, collecting screening copies of all these films. His work has become its own reward. "I'm proud of
the actors in these films. Screening Quebec made films for 10 years now, I can truly say that our artists are an amazing group of
resourceful, gifted, talented individuals. And you won't find anyone like us anywhere else in Canada."

Wherever there's a good film in town, you'll find Terrence La Brosse Ross.

a round of applause!

Picking a winner...Picking a winner...

Natar Ungalaaq as
Atanarjuat

Terrence La Brosse Ross

Photo: B
ernard Préfontaine
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President Thor Bishopric's Foreword
When I began working as a performer at age 4, the Canadian film and television indus-
try was much less complicated. I grew up in Montreal, where there were only a couple
of other kids working in the business. That meant I had a shot at most of the projects
that came along and my mom made sure that Kirsten (my sister) and I never missed an
audition.

We kids loved performing- certainly more than school- and so our devoted mother kept
her spirits high as she carted us around to callbacks, wardrobe calls, rehearsals and
bookings. She helped us with the ups and downs of stardom and rejection, protected
our welfare and always kept it fun.

Today's industry is a lot more complex. It's a multi-billion dollar business. The humble Canadian fare that I performed in as a
child has given way to big-budget television and film productions destined for the international market. The growth of our indus-
try means Canada's child actors have greater opportunities than ever before. And in this business, greater opportunity means
greater risk.

So when Robyne Ropell-Baruchel, Stage Mom to one of Canada's most successful child stars, approached me with this manu-
script, I knew immediately that it would be an invaluable resource for many Canadian stage parents and their children. Its chatty,
readable style and wealth of information makes it an engaging and indispensable reference. ACTRA is proud to sponsor its publi-
cation.

permits to payments - being a performer in this industry can be tough, even at the best of times. It
can be down right frightening when you are the parent of a child performer in this industry.

ACTRA is proud to announce the much anticipated arrival of The Stage Mom Survival Guide: for parents of young performers
in the Canadian film and television industry. Written by stage mom and perennial friend of ACTRA Montreal, Robyne Ropell-
Baruchel, The Stage Mom Survival Guide is a momentous achievement and a first-rate tool for both parents of young performers
just starting out in this biz and a few seasoned veterans looking to have that question they've always had answered. 

The Guide will be available at the ACTRA office at no cost to parents of minors who are members of ACTRA.

Surviving
with a kid
in the biz...

The Stage Mom Survival Guide:
for parents of young performers in the Canadian film and television industry

From agents to auditions,
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Robyne Ropell-Baruchel's Introduction
So after years of driving the folks at ACTRA nuts with questions, complaints
and generally making a nuisance of myself, I decided to stop whining and do
something about it.

I decided to create a survival guide for stage parents. I figured if I could
devise a tool to help parents survive their tenure as guardians with their
sense of humour and sanity more or less intact, they might be better
equipped to cope with some of the problems that are part and parcel of rais-
ing working kids in the entertainment industry. It was also an opportunity to
give something back to an organization that had given so much to me and
my children.

Over the years I have met many wonderfully supportive Dads both on set
and during the auditioning process. However, I chose to call the book The
Stage Mom Survival Guide because it appealed to my own tongue-in-cheek
sense of humour. Contrary to the negative stereotype, most of us are not
overbearing, overly ambitious women who push their kids on to a stage or in
front of a camera for personal gain or glory, which is what the term Stage
Mom implies. In my experience I have found that most, be they Mom or
Dad, are loving, supportive parents willing to put the time, energy and com-
mitment into helping their talented children fulfil their dreams. So what bet-
ter way to get rid of this negative stereotype than for good parents to take
ownership of the title "Stage Mom" and in doing so, change the meaning of
it entirely. Personally, I wear this epithet like a badge of honour.

That being said, if parents are going to be able to do their job effectively,
they must get to know and understand the Independent Production
Agreement and the National Commercial Agreement since these are the
agreements their children will most likely be working under. However, I
have a sneaky suspicion these documents are written in code. This would
explain why a relatively intelligent woman such as myself had greater suc-
cess comprehending the space/time continuum than deciphering these
Collective Agreements. Indeed, years of commiserating with other Stage
Moms and Dads confirmed I was not the only one in need of a decoder ring.

It was for this reason I wrote The Stage Mom Survival Guide in a casual
question and answer form. It is a comprehensive, easy to read, and I hope,
somewhat humourous manual for Stage Parents. It is meant to be used in
tandem with these two agreements - in tandem because although the guide is
extensive, it does not cover everything. Its purpose is to give parents a basic
understanding of how things work.

If you enjoy reading this guide and learn a few things along the way, then I
will have accomplished what I set out to do. I wish you all the fun and
excitement this business has to offer!

Robyne Ropell-Baruchel has her tongue planted
firmly in her cheek when she refers to herself as
Just A Stage Mom. She knows that anyone who
knows anything about parenting children in the
entertainment industry will recognize the absurdity
of such a moniker. The parent of two professional
actors, Robyne is an avid writer and regular con-
tributor to the ACTRA Montreal Branch newsletter.
She also gives support to other Stage Parents by 
co-hosting Stage Mom Seminars for the ACTRA
Montreal Branch. Robyne left her career as a talent
agent to implement her evil plan to use her hard-
earned expertise to improve the standards and raise
the benchmark for the protection of children in the
film and television industry.

Currently, Stage Parents may benefit from personal
information sessions with Robyne by contacting her
through her business, Just A Stage Mom, by email
at robyne@justastagemom.com

Yet another survival guide…
On the heels of the Stage Mom Survival Guide, ACTRA Montreal is also proud to announce the release of
The Nudity in Film Survival Guide: the naked truth about nudity in film and television. Inspired by
the questions and comments of members at ACTRA Nudity Seminars, ACTRA stewards Carmela Algeri,
Molly Ann Rothschild, Claire Martell, On Location Production Liasion Arden Ryshpan and National
Executive Director Steven Waddell, have worked hard to provide some solid common sense advice on how
to handle those awkward, stressful situations that happen when you film in the buff. Robyne Baruchel, then
helped ACTRA once again by putting pen to paper to create a candid, straightforward dialogue between
ACTRA and its members on the topic of nudity. The result is well worth a read!

A copy of The Nudity in Film Survival Guide is free and available at the ACTRA Montreal office.
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GR1 Helps in Chasin' Non-Union Films
If you can remember all the way back to our last newsletter, we printed a warning to members about a non-union film called
Samhain. Luckily, shortly thereafter, we were able to bring this rollercoaster ride of guts and gore on board as a bona fide ACTRA
union shoot. A horror film about an evil cannibal mutant consuming scantily clad American tourists as he roams the woods of
Ireland, Samhain features Richard Greico, Bobbie Phillips and a few stars from the adult film industry; the term star being stretched
to its limits here…

While we assumed that the porn stars didn't care about a union's jurisdiction, ACTRA did wonder why performers like Richard
Greico and Bobbie Phillips, who are members of SAG, would accept contracts to work on a non-union film in Canada. After several
unsuccessful attempts at converting Samhain to a union production, National Organizer Gary Saxe called SAG's Global Rule One
department. They too wondered why Greico and Phillips would accept a non-union contract. We were also surprised to discover that
the porn stars, Jenna Jameson, Ginger Lynn Allen and Chasey Lain, were all SAG Members.

The SAG staff were very cooperative in helping us bring this non-union film under ACTRA's jurisdiction. They contacted the agents
of their members. The agent of one of the SAG members sent a letter to production demanding a confirmation that the project is
ACTRA signatory. On the same day that we received a copy of that letter, the producer called to say that he wanted to produce
Samhain under the IPA. Our condition was that he re-cast many of the roles with ACTRA Members, who would all get paid as
Principal Performers, regardless of the size of their role.

While this project may not garnish as much attention as film star Chasey Lain's other work (like Chasin' Pink or Let's Play Bologna
Ride), the good news is: Samhain meant work (totaling $58, 000) for 13 ACTRA members. Who says being eaten by a cannibal
doesn’t pay?

OrganizingOrganizing
withwith
Gary SaxGary Saxee

JOIN THE ACTRA TEAM & WALK ON SEPTEMBER 22!
Rain or shine - join thousands of people from all across the province as we fill the streets of downtown Montreal to send a
message that the fight against AIDS is not over. The 7 km walk begins at Place du Canada (peel & Rene-Levesque).
Donations can be handed in as of 9 am. Please arrive before 10 am. Members are invited to join ACTRA Montreal as we
march together for this important cause. If you are interested in signing up to be on the team, please contact Shannon
Joutel by email at sjoutel@actra.ca.

Unable to walk on September 22?
Visit the website to make a tax deductible donation.

Volunteer!
Over 400 volunteers make AIDS Walk happen. Your help is
indispensable. Please call us or visit our website.

REGISTER TODAY!
Call at 514.270.5010 or register online at
www.farha.qc.ca. Your pledge form will be sent to
you immediately. 

With its relentless pace, AIDS is by far the most deadly epidemic in human history. In Quebec today, someone is still infected every
6 hours. Since 1993, 177,000 people have walked 12,390,000 km in Montreal - raising over $5 million to fight the disease and help
those in need. Join the fight. Join the walk. 

RAISE MONEY!
With your pledge form in hand, ask family members,
friends, neighbours and colleagues to sponsor you.1.

3.

2.

ÇA MARCHE: 10th Anniversary
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Saxe: Ordinary or Extra-Ordinary?

Ever notice an ordinary guy on the bus just going to work? Well ya never know if that
ordinary guy is really so ordinary. I know for a fact that a couple of weeks ago, there was
this "guy" on the bus, on the way to work like any other day. It turned out that it wasn't
just any other day (can you hear the Mission Impossible theme playing as I write this?).

All of a sudden he spots those bright yellow signs tacked to lightposts - I'm sure you've
seen them directing your way to a set. Could it be? Uh-huh, you guessed it: A SHOOT. In
fact, it turned out to be a NON-UNION shoot (sorta)!

As the bus turns the corner, Saxe - that's Actra Montreal's main sleuth, (also known as our
Ordinary Guy) leaps off and heads directly to the Actra office to double-up with "can't pull anything over her eyes" Daintry Dalton.
Urban legend boasts: Daintry knows the commercial agreement word for word by heart! Together they whisk off to the set,  snoop
around a bit and end up uncovering plans to shoot a non-union commercial! 

I do believe Saxe may have extra-ordinary power beyond his usual sniff out the non-signatories' ability. Because he happened to be
at the right place, at the right time, fully awake already doing his job, even before he got to work, ACTRA scored again! Another
non-union production turned UNION, resulting in work for 35 members that might not have worked that day, if it wasn't for the
combination of Mr. Gary Saxe's "ordinary” and "extra-ordinary" powers backing us as well as our dedicated steward Daintry Dalton.

Thank you both for another mission accomplished!

Dawn Ford,
ACTRA Member and one of the folks who ended up working on the commercial

90 minutes of Organizing creates 35 Jobs for Members

A tip from a Talent Agent and a lucky bus trip resulted in 35 jobs for ACTRA Members in Montreal. The agent heard that a commer-
cial - originally a union shoot - was going non-union and hiring background performers for cash. The production company, which
happens to be signatory to the National Commercial Agreement, insisted that all was correct. They informed ACTRA that the com-
mercial was union. They even hired a member to provide a voice-over. The company claimed, however, that a second spot for the
same sponsor had been cancelled. 

ACTRA Montreal was certainly suspicious, but without additional information the union would have difficulty pursuing the matter.
On his bus ride into the office the next morning, ACTRA National Organizer Gary Saxe was considering how he can further investi-
gate the commercial. To his surprise, his bus passed a yellow production sign with the name of the commercial spot. Daintry Dalton,
Assistant Branch Rep - Commercials, along with Gary, showed up on set. Only one performer was present; a musician on a legiti-
mate Musicians' Guild contract. However, Daintry and Gary were able to confirm the location of a larger shoot the next day. The
producer assured them that any performers, except the musicians on Guild contracts, would be engaged under the ACTRA Collective
Agreement. 

"This was definitely the easiest organizing effort so
far," claimed ACTRA National Organizer, Gary Saxe.
"Converting non-union to union production usually
takes weeks or months of investigation and pressure.
This time we showed up on set with a smile and a few
questions." 

An hour and a half of ACTRA staff time resulted in 35 members being hired as background performers on the commercial. That's
about $12,000 in the hands of our members. Not bad for one (fifth) day’s work!

What are the chances...?

"Converting non-union to union production"Converting non-union to union production
usually takes weeks or months of investigationusually takes weeks or months of investigation
and pressure. and pressure. This time we showed up on setThis time we showed up on set

with a smile and a few questions.”with a smile and a few questions.”

An appreciative Dawn Ford
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